Newbridge Chamber 
Code of Behaviour re

General Member to Member communications
 

1) Paid up members may contact other members directly with general marketing information re their products & services up to a maximum of six times p.a. This may take the form of email or post. No permission is necessary from the Chamber office, but the office should be copied on any offers/ communications. 

All communications should be of good taste and not likely to cause offence on the basis of ethnic origin, sexual orientation, religion, gender, age or minority groups or have a sexual or political message.

2) The products & services of paid up members may be promoted centrally by the Chamber office via its regular communications, up to a maximum of four times p.a. This is part of the membership benefits to which members are entitled and attracts no additional cost. It may be through the format of the regular notices emailed /posted to members or via editorial in its printed newsletter. Website links are also provided as part of membership.

This restriction excludes 'paid for' advertising by way of newsletter /website inserts or advertisements; there is no limit on this type of promotion in any one year.
Where further communication evolves between individual members following the general approaches described above, that is outside of this code and is of course encouraged. 

This policy will be reviewed in light of future experiences. 
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